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Packaging: De ROMA’s Most
Impactful Brand Touchpoint

In the F&B and snacks category, packaging plays a critical

role—it acts as the last-mile push. In De ROMA's brand P A C K A G I N G
strategy, Design Horse Branding Agency emphasized the G U I D E L l N E
importance of strong packaging design and consistent

brand language to build clear visual perception among
prospective consumers.

On the packaging, the brand name
PINEAPPLE BASIL De ROMA is made prominently
visible,
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Since the variant
plays a major role
during purchase
decisions, a colored
stripe is used to
signify and highlight
the variant, making
recognition easy.

PINEAPPLE BASIL

The brand’s signature House Green
color is used extensively. The I T —
gelato tub primarily appears as a

green box. The ingredient story

is cleverly portrayed
through artistic
visuals, adding an
artisan connotation
to the brand’s
well-crafted
delicacy. The
formation of the
final product is also
made visible

- pictorially.

Gelato d’Italia
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Design Horse meticulously developed all the necessary visual

|
'l
,1_
|

elements and prepared clear usage guidelines for packaging
and future design extensions. This guideline is
an essential tool for building a robust brand.

Th a nkYou! A well-thought-out packaging design strategy forms the

bedrock of a successful and consistent brand visual language
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across all touchpoints.
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